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Score Breakdown Total Score

Clarity: 97/100 7 3 / 1 O O

Attention: 67/100
Efficiency: 78/100 Good
Credibility: 55/100
Usability: 66/100

Strengths

- Strengths One per line

- Strengths One per line

Top Priorities
1. Top Priorities One per lineTop Priorities One per line

2. Top Priorities One per line

Review Methodology

- Al Analysis

- Attention Heatmap

- Human Expert Review

- UX & Conversion Review

- Best Practices Check
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EXECUTIVE SUMMARY

Ledgerly has powerful
financial features but th
dashboard feels cluttered
and complex. Information
overload, unclear hierarchy,
and competing actions
make it difficult for users

to quickly understand their
financial health and take
important a
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1. HOMEPAGE SCREENSHOT (ANNOTATED)
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By implementing these recommendations, Ledgerly can simplify the experience, reduce cognitive load
and help users take action with confidence, resulting in higher satisfaction and engagement.

Visual elutter reduces confidence and
makes the interface feel busy.
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4. PRIORITY ACTION PLAN
bgh  Simeify top and establish
‘cloar visual hisrarchy.
High  Create a clesr primary action (e.9.,

Pay Bills  Sand Invoica)
Recluce navigation items and use
sonort groupiog

Improva table readabifity and spacing.
Use visual design to guid focus 1o
what matters most.

Delivered in
24 Hours

5. FINDINGS & RECOMMENDATIONS

Information Overload at the Top

lssue: Too many metrics, charts, and numbers compete
for attention above the fold.

Recommendation: Reduce the number of top-level

metrics and prioritize the most important KPls.

Example: Show 2-4 key metrics and move others
below the fold.

Navigat! Complex

Issue: Too many navigation items make it difficult
for users to find what they need.

1 Group items, use icons with
labels, and keep primary sections visible.

Important Actions Are Not Prominent

lssue: Key actions like paying bills or creating invoices

are buried in the interface.

Recommendation: Add clear, high-contrast primary
actions in the top area.

Filters and Controls Compete for Attention
Issue: Date range, filters, and settings take space
without clear hierarchy.

Recommendation: Simplify controls and make
frequently used filters mare accessible.

Dense Data Tables

Issue: Small text, tight spacing, and too many columns
make tables hard to scan,

Recommendation: Improve row spacing, typography,

and allow column customization.

No Clear Next Step

Issue: Lack of a clear CTA leaves users unsure

what action to take.

Recommendation: Add a primary CTA based on user
context (e.g., Pay Bills, Send Invoice, Reconcile).

High

High

High

Y, Download Full Report (PDF)
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TalentBridge.ai has a promising
value proposition, but the o' TalentBridge.ai Product + Sohations + [ —— Pricing Login
homepage could communicate
value more clearly, build more
and guide visito o
acion with groator foc Find better talent faster n e
Addressing these issues can . . s [- -
e S S with Al-powered recruiting
: 2 2 s
requests and trial ups. Source, screen, and hire top candidates with less effort,
Allin one smart recruiting platform i =
3 B wweree
Wetchvideo © | Loambors + =
@y smenen

'SCORE BREAKDOWN 4

Clarity

Attenti

CTA Visibliity s

Credibility

Usability

Checkout.com ramp.Z2 tJairbase o% lattice deel.

A-Powared Matching

8 End-to-End Warkflow
00 acvanced Alfinda the right

Maniage your entire hiring process

—_— candidates for every roe. in ono placo.
=
Lo pporting ® € Toomany CTA optians.
to0 generic what you do but not the compane for attortion 100 smat
— ey it & aui

2. ATTENTION HEATMAP (Al PREDICTION)
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@ Users focus on the headiine

and CThs, but less on features.

< gp— and social proof
- The value proposition is

understood, but not compelling
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Expert Review enough to drive action.
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4. PRIORITY ACTION PLAN

bete Delivered in
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5. FINDINGS & RECOMMENDATIONS

o Headline Too Generic High

Issue: The headline doesn't clearly communicate the

unique outcome or how it's different.

Make the value prop
and outcome-focused.

specific

Example: “Hire top talent 50% faster with Al that
finds, screens, and ranks the right candidates.”

Missing Social Proof High
Issue: Thers are no custamer testimonials, logas,
- or hiring metrics to build trust
Add logos, success metrics, and
testimonials to increase credibili

o Too Many CTA Options
Issue: Multiple CTAs dilute focus and create Gonfusion
about the primary action.
Recommendation: Choose one primary CTA
("Beok Demo") and make it stand out.

@ Product Screenshot Too Small

Issue: The screenshot is too small to show value
or how the product works.

© Foaten suction oo

omer but benefits could be

g socisl
more outcome-focused.

Use a larger, clearer screenshot
or short product walkthrough

High  Rawrite hoeadine and clarify value proposition o Pricing Link Distracts Users
- " Issue: Pricing in the main nav can cause early drop-
High  Add customer logos and testimonisls
befare users see the value,
High  Make “Book Demo’ the primary CTA Kova|pricing|toitha'footer

or secondary navigation.

Increase product screenshot size

Simplity navigation and reduce distractions.

Low Mave pricing te footer or secondary nav

e Benefits Not Outcome-Focused Low
Issue: Feature section focuses on product capabilities
instead of user outcomes.

Recommendation: Highlight outcemes like "Hire faster”,
“Reduce time-to-hire”, or “Improve quality of hire".

o, Download Full Report (PDF)



Recommended Next Steps

A focused action plan based on this review.
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